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USING HUMOUR IN ADVERTISING EFFECTIVELY (PAPERBACK)

GRIN Verlag GmbH, United States, 2014. Paperback. Book Condition: New. Auflage.. 254 x 178 mm. Language:
English . Brand New Book ***** Print on Demand *****.Seminar paper from the year 2011 in the subject
Communications - Public Relations, Advertising, Marketing, Social Media, grade: 1.1, Central Queensland
University, course: Advertising Design Communication, language: English, comment: Grade has been converted
from Australian (29/30) to German (1.1), abstract: Advertising is all about getting attention. One of the best
ways of getting attention through advertising is adding humour. When employed correctly, the power of
humour is undeniable. Professional Advertising (N/A) believes that [t]he best ways to get attention with
advertising are with strong visuals, sex, powerful headlines, and humour. From all the types of advertising
appeals, such as Emotional, Rational, Sex, Scarcity and Humour, [h]umour can be an excellent tool to catch
the viewer s attention and help in achieving instant recall which can work well for the sale of the product.
Humour can be used eJectively when it is related to some benefit that the customer can derive without which
the joke might overpower the message (Ashwini, 2009). Humour is most eJective when it is used to reinforce an
existing message, rather than simply adding to it. Catanescu Tom (2001) maintain that [a]s previous research
has revealed. [their] study shows that humour is used more frequently in television commercials than print
advertisements and so it is with this acumen that generates the focus on television commercials. What humour
achieves exactly can diJer from one advertiser to the next, but its primary function seems to be about getting
attention, regardless if it is good or bad attention. According to a 1993 Journal of Marketing study that
examined multinational eJects of humour on advertising, humour is more likely to enhance recall, evaluation,
and purchase intention...
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C h ild ren  s Ed u catio n al Bo o k:  J u n io r L eo n ard o  Da Vin ci :  A n  In tro d u ctio n  to  th e                                
A rt,  Scien ce an d  In v en tio n s o f  Th is Great Gen iu s.  A ge 7 8  9  10 Y ear- Old s.  [ U s                                      
En glish ]  ( Pap erb ack)     
Createspace, United States, 2013. Paperback. Book Condition: New. 254 x 178 mm. Language:
English . Brand New Book ***** Print on Demand *****.ABOUT SMART READS for Kids . Love
Art, Love Learning Welcome. Designed to...
Read  Bo o k »  

Pro grammin g in  D:  Tu to rial an d  Ref eren ce ( Pap erb ack)            
Ali Cehreli, 2015. Paperback. Book Condition: New. 254 x 178 mm. Language: English . Brand
New Book ***** Print on Demand *****.The main aim of this book is to teach D to readers who
are...
Read  Bo o k »  

Stren gerer Daten sch u tz ( Pap erb ack)      
GBI-Genios Verlag, United States, 2015. Paperback. Book Condition: New. 254 x 178 mm.
Language: German . Brand New Book ***** Print on Demand *****.Internetuser atmen auf, der
Online-Handel kommt ins Schwitzen. Der Entwurf einer EU-weiten...
Read  Bo o k »  

A  Smarter Way  to  L earn  J av aScrip t:  Th e N ew  A p p ro ach  Th at U ses Tech n o lo gy  to                       
C u t Y o u r Ef f o rt in  H alf  ( Pap erb ack)             
Createspace, United States, 2014. Paperback. Book Condition: New. 251 x 178 mm. Language:
English . Brand New Book ***** Print on Demand *****.The ultimate learn-by-doing
approachWritten for beginners, useful for experienced developers who want to...
Read  Bo o k »  

Th e Fro g Tells H er Sid e o f  th e Sto ry :  H ey  Go d , I  m H av in g an  A w f u l Vacatio n  in                                        
Egy p t Th an ks to  M o ses! ( H ard b ack)          
Broadman Holman Publishers, United States, 2013. Hardback. Book Condition: New. Cory
Jones (illustrator). 231 x 178 mm. Language: English . Brand New Book. Oh sure, we ll all heard
the story of Moses and the...
Read  Bo o k »  
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